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A There is no economic, social or polltlcal development in any somety
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society at large.
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Women have climbed the professional ladder really fast and are
nowadays CEOs, professors, engineers, economists, marketers,
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world and will be handled by professional journalists and
economists.

A AWB magazine gives the world a wider perspective on business
women in the Arab world.

A It will provide its readers with unique and professional content as
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achievements in the business sectors.

A Every month AWB will interview prominent female leaders in the
business arena, cover the latest happenings and announce the futu
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agenda.

A AWB also publishes newsworthy reports, business news and analy:s
of financial highlights, current affairs, technology and many more.
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Average Issue Readership by Gender (%)

Average Issue Readership by Age (%)
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KSA 12,000
UAE 8,000
Qatar 5,000
Jordan 4,000
Bahrain 4,000
Lebanon 6,000
Kuwait 3,500
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